MPPA & BUSINESS PARTNERS TO REWARD CUSTOMERS WITH LARGEST
DISCOUNT EVENT ONLY FOR 2 DAYS (OCTOBER 2 & 3, 2021)
Tangerang, October 1, 2021 – Control of the Covid-19 situation in Indonesia has been progressing well
with the decreasing number of daily positive cases as well as the relaxation of PPKM into majority of
Level 3 and 2 nationwide thanks to the government’s continuing efforts to control the pandemic and
speed up the vaccination program to all Indonesian population. MPPA appreciates and supports the
government on the enforcement of these controls, including the utilization of modern technology,
PeduliLindungi application, to provide accurate tracing of people mobility and confirmed cases
nationwide. Since majority of Indonesian consumers are young family-based, MPPA hopes the
government to allow children under 12 years-old into shopping malls/business places in more regions
in the near future.
During this pandemic, MPPA understands the challenges faced by its valued customers in reduced
purchasing power due to economic situation and in mobility limitation in purchasing their daily
necessities. Working with its business partners, MPPA would like to give rewards its valued customers
through its largest discount event, PDKT (Promo Dahsyat untuk Konsumen Terhebat) in all stores.
The PDKT event will be available only for 2 days, Oct 2 (Saturday) and Oct 3 (Sunday) at all Hypermart,
Primo, Hyfresh, Foodmart stores nationwide where it offers the greatest discounts, 10% for more than
2.500 key daily necessity items at Hypermart stores. MPPA’s fresh product offerings are halal-certified
by The Assessment Institute for Foods, Drugs and Cosmetics of The Indonesian Council of Ulama
(“LPPOM MUI”), which makes MPPA the first modern retailer certified for Halal Decree for fresh
products.
This PDKT event offers attractive promotions such as special prices, great discounts, installment
programs. Participating business partners in PDKT event include:




160 leading national brands, ranging from foods, dairy, electronics, cleaning products and
household items;
4 Bank Partners - BNI, BRI, Bank Mandiri and CIMB Niaga;
e-wallet payment providers – GoPay, OVO, ShopeePay, Nobu QRIS.

Elliot Dickson, Chief Executive Officer of MPPA, commented, “We are aware and understand that
current Covid situation and enforcement of PPKM are challenging for consumers trying to fulfill their
daily food and household necessities. We believe that it is important that customers to shop safely
while MPPA provides its efforts to comply with regulations imposed by the government. 96% of our
staffs have been vaccinated while the remaining 4% are still working from home due to
medical/pregnancy reasons. We have been working hard and coordinating with our suppliers for the
last several months to bring this event opportunity. We are delighted to offer this PDKT event and
hope that our valued customers would take this great opportunity to fulfill their needs of quality food
and daily household items with great discount programs being offered.”

MPPA has been strengthening its Hypermart Online e-commerce and Chat & Shop which now cover
more than 115 stores nationwide. Additionally, MPPA also collaborates with other leading
marketplaces and on-demand daily essential delivery services nationwide, such as GoMart, Tokopedia,
GrabMart, Shoppee, BliBli, and JD.ID.
MPPA also offers Park & Pick-up feature as part of its Chat & Shop and Hypermart Express for the
safety purpose of its valued consumers. By using the Park & Pick-up at all malls location in which MPPA
operates, consumers can now have more safety measures by being able to order from their work
location and can pick-up their purchases on their way home without having to meet other people in
stores. MPPA is the only retailer who offers Park & Pick-up to its stores nationwide with designated
parking spaces at stores or malls so that consumers do not need to leave from their vehicles. Moving
forward, MPPA will add more online stores to participate and develop more new collaborations with
other leading marketplace operators in Indonesia.
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This press release has been prepared by PT Matahari Putra Prima Tbk (MPPA) and is circulated for the purpose of general
information only. It is not intended for any specific person or purpose and does not constitute a recommendation regarding
the securities of MPPA. No warranty (expressed or implied) is made to the accuracy or completeness of the information. All
opinions and estimations included in this release constitute our judgment as of this date and are subject to change without
prior notice. MPPA disclaims any responsibility or liability whatsoever arising which may be brought against or suffered by
any person as a result of reliance upon the whole or any part of the contents of this press release and neither MPPA nor any
of its affiliated companies and their respective employees and agents accepts liability for any errors, omissions, negligent or
otherwise, in this press release and any inaccuracy herein or omission here from which might otherwise arise.
Forward-Looking Statements
Certain statements in this release are or may be forward-looking statements. These statements typically contain words such
as "will", "expects" and "anticipates" and words of similar import. By their nature, forward looking statements involve a
number of risks and uncertainties that could cause actual events or results to differ materially from those described in this
release. Factors that could cause actual results to differ include, but are not limited to, economic, social and political
conditions in Indonesia; the state of the property industry in Indonesia; prevailing market conditions; increases in regulatory
burdens in Indonesia, including environmental regulations and compliance costs; fluctuations in foreign currency exchange
rates; interest rate trends, cost of capital and capital availability; the anticipated demand and selling prices for our
developments and related capital expenditures and investments; the cost of construction; availability of real estate property;
competition from other companies and venues; shifts in customer demands; changes in operation expenses, including
employee wages, benefits and training, governmental and public policy changes; our ability to be and remain competitive;
our financial condition, business strategy as well as the plans and objectives of our management for future operations;
generation of future receivables; and environmental compliance and remediation. Should one or more of these uncertainties
or risks, among others, materialize; actual results may vary materially from those estimated, anticipated or projected.
Specifically, but without limitation, capital costs could increase, projects could be delayed and anticipated improvements in
production, capacity or performance might not be fully realized. Although we believe that the expectations of our

management as reflected by such forward-looking statements are reasonable based on information currently available to
us, no assurances can be given that such expectations will prove to have been correct. You should not unduly rely on such
statements. In any event, these statements speak only as of the date hereof, and we undertake no obligation to update or
revise any of them, whether as a result of new information, future events or otherwise.

