
 

MPPA STRENGTHENS ITS OMNI CHANNEL THROUGH NEW COLLABORATION 
WITH SHOPEE INDONESIA TO BRING A NEW SHOPPING EXPERIENCE  
 
Tangerang, September 14, 2020 – PT. Matahari Putra Prima Tbk (“Company/MPPA”), today proudly 
announces that the Company further strengthens its omni channel offering through a new 
collaboration with Shopee, the leading e-commerce platform in Southeast Asia and Taiwan, in order 
to bring the complete food and household products into Shopee’s platform in the midst of Covid-19 
situation. This new collaboration puts MPPA into a partnership with one of the leading and largest 
marketplace operator in Indonesia, after the Company previously formed cooperation with other 
leading on-demand daily essentials delivery service in the country.  

 
This enhances MPPA’s omni channel offerings from its popular Chat & Shop by whatsapp and 
Hypermart Online e-commerce. It also enables MPPA to put Hypermart, Foodmart, Primo and Hyfresh 
virtual stores into Shopee in order to provide more access and convenience for valued customers to 
shop greater assortments of quality fresh products and household items currently available on the 
platform. Starting today, 23 stores in Greater Jakarta are ready to support this collaboration while 
MPPA will add more stores nationally into the platform throughout the period of 2020. 

 
With MPPA virtual stores at Shopee, customers will have more choices and assortments in purchasing 
fresh products, grocery, household needs at the convenience of Shopee popular online application 
with assurance of product quality, prices and promotions being offered at the Company’s physical 
stores, Chat & Shop & Hypermart Online. More special, commemorating the launch of collaboration 
between Hypermart and Shopee, Shopee users can enjoy discounts up to 50% on selected products 
and free shipping on Hypermart Official Shop from 14-20 September 2020. 
 
This latest launch is part of the Company’s good governance in order to ensure a safe shopping 
practices and to support customers to Social & Physical Distancing while still be able to purchase their 
household needs. Safety and security of our customers is always our top commitment in bringing 
MPPA’s best retail offerings. 
 
Putri Lukman, Head of FMCG Shopee Indonesia, said, "During the current pandemic, Shopee strives 
to continue to be an extension of Indonesian consumers in accessing their needs safely and 
comfortably from home. Align with that commitment, we bring a synergistic collaboration with MPPA 
with the launch of Hypermart Official Shop in Shopee to present a complete range of product choices 
for daily and household needs. As a part of the excitement of Shopee 10.10 Brands Festival, we hope 
that this collaboration can bring benefits for users to easily access needed products and at the same 
time can continue to support brand partners to increase their online presence and expand their 
reach." 

 
MPPA continues its commitment implementing the Halal Assurance System (“HAS”) in all business line 
operations and supporting functions. The Company is halal-certified by The Assessment Institute for 



 
Foods, Drugs and Cosmetics of The Indonesian Council of Ulama (“LPPOM MUI”), which makes MPPA 
being the first modern retailer in Indonesia to receive Halal Decree for its 150 locations of multiformat 
stores, distribution centers and head office nationwide.  

 
***OOO*** 

 
For further information, please contact:  
PT. Matahari Putra Prima Tbk.     
Danny Kojongian      Fernando Repy 
Director – Corporate Secretary & Public Affairs   Head of Public Relations 
Email: corporate.communication@hypermart.co.id   fernandorepi@gmail.com 
Website: http://mppa.co.id      
 
About Shopee 
Shopee is the leading e-commerce platform in Southeast Asia and Taiwan. It was launched in 7 markets in 2015 to connect 
consumers, sellers, and businesses in the region. 
 
Shopee offers an easy, secure, and engaging experience that is enjoyed by millions of people daily. It offers a wide product 
assortment, supported by integrated payments and logistics, as well as popular entertainment features tailored for each 
market. Shopee is also a key contributor to the region’s digital economy with a firm commitment to helping brands and 
entrepreneurs succeed in e-commerce. 
 
Shopee is a part of Sea Limited (NYSE:SE), a leading global consumer internet company. In addition to Shopee, Sea’s other 
core businesses include its digital entertainment arm, Garena, and digital financial services arm, SeaMoney. Sea’s mission is 
to better the lives of consumers and small businesses with technology. 
 
For further information, please contact: 
Jessica Valerian 
Public Relations Shopee Indonesia 
Jessica.valerian@shopee.com 
 

This press release has been prepared by PT Matahari Putra Prima Tbk (MPPA) and is circulated for the purpose of general 
information only. It is not intended for any specific person or purpose and does not constitute a recommendation regarding 
the securities of MPPA.  No warranty (expressed or implied) is made to the accuracy or completeness of the information. All 
opinions and estimations included in this release constitute our judgment as of this date and are subject to change without 
prior notice. MPPA disclaims any responsibility or liability whatsoever arising which may be brought against or suffered by 
any person as a result of reliance upon the whole or any part of the contents of this press release and neither MPPA nor any 
of its affiliated companies and their respective employees and agents accepts liability for any errors, omissions, negligent or 
otherwise, in this press release and any inaccuracy herein or omission here from which might otherwise arise.  

Forward-Looking Statements 

Certain statements in this release are or may be forward-looking statements.  These statements typically contain words such 
as "will", "expects" and "anticipates" and words of similar import.  By their nature, forward looking statements involve a 
number of risks and uncertainties that could cause actual events or results to differ materially from those described in this 
release. Factors that could cause actual results to differ include, but are not limited to, economic, social and political 
conditions in Indonesia; the state of the property industry in Indonesia; prevailing market conditions; increases in regulatory 
burdens in Indonesia, including environmental regulations and compliance costs; fluctuations in foreign currency exchange 
rates; interest rate trends, cost of capital and capital availability; the anticipated demand and selling prices for our 
developments and related capital expenditures and investments; the cost of construction; availability of real estate property; 
competition from other companies and venues; shifts in customer demands; changes in operation expenses, including 
employee wages, benefits and training, governmental and public policy changes; our ability to be and remain competitive; 
our financial condition, business strategy as well as the plans and objectives of our management for future operations; 
generation of future receivables; and environmental compliance and remediation. Should one or more of these uncertainties 



 
or risks, among others, materialize; actual results may vary materially from those estimated, anticipated or projected. 
Specifically, but without limitation, capital costs could increase, projects could be delayed and anticipated improvements in 
production, capacity or performance might not be fully realized. Although we believe that the expectations of our 
management as reflected by such forward-looking statements are reasonable based on information currently available to 
us, no assurances can be given that such expectations will prove to have been correct. You should not unduly rely on such 
statements. In any event, these statements speak only as of the date hereof, and we undertake no obligation to update or 
revise any of them, whether as a result of new information, future events or otherwise. 

 


